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socializing:
weekly 
calendar

How to capture people...
 After speaking to those with high functioning autism 

and people with social anxiety, along with introverts, I realized 

consistency and regularity is very important. Most bars typically 

have a night during the week where there’s an activity, such as Trivia 

Thursday. While this is great for those into trivia, it’s only once a week 

-- and limited to that one activity option. The rest of the week is open 

with nothing else to draw customers in.

 With this knowledge, Back Home Bar has filled in the gaps 
regarding scheduling, lack of consistency, and used this as an 
opportunity to help people communicate more because there are 

ways to meet new people by participating in things each individual is 

interested in.
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Days of the week 
people attend bars.

Friday

42% Saturday

36%

Thursday

16%Wednesday

6%

 Asking 30+ people about the days of the week they attend 

bars and the days they do not, people expressed disinterest of 

going on Monday and early week. 

 The majority go to bars on Friday and Saturday.

the percentage who are 

eager to attend bars 

(n=33)

Wednesday

7%

Sunday

25%

Monday

47%

21%
Tuesday

the percentage avoiding and 

are less likely to attend bars 

(n=30)

How do we get them 
to attend my bar on 
less popular days?

problem
to

solve.
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  I spoke to able-bodied folks regarding a 

weekly calendar and what makes them 

inclined (or not inclined) to go to a bar. With 

this information, I learned a lot about a 

weekly schedule people have, especially 

millennials and young professionals with diverse schedules. 

Curating a the weekly calendar stems from these conversations, 

along from online surveys asking people things they enjoy doing at 

home/on their own (seen on pages 88-89).

 First, here are insightful notes from three (3) in person 

interviews where I shared a blank calendar and inquired about 

their personal schedule and each conversation led to different 

topics I could incorporate into my thesis.

 In order to retain my customers within this demographic, I 

have designed a weekly calendar that is consistent, brings people 

together, and targets overall interests of different people.

 Through interviews, I learned how, in the beginning of the 

week, people are less apt to go to bars. Friday and Saturday are the 

top two nights, which I predicted. However, upon further discussions 

with interviewees, they’re more interested in passive activities on 

popular nights. Things like comedy, music/dancing, and karaoke are 

highly favored. On weeknights with low attendance, people seemed 

to show interests in active opportunities like trivia, board game night, 

or video games. 

research: calendar insights
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 With this information, I made a weekly calendar for Back Home 

Bar. All the activities are consistent and will not change on a whim. 

My initial demographic will be comfortable and confident knowing 

that, if they go to Streaming Sunday, they’re going to talk about 

Game of Thrones, Grey’s Anatomy, or any hit TV show. 

 Overall, in order to encourage participation more, there is a 

small monetary discount provided. With my secondary research, 

receiving a positive reward for doing something helps promote 

people to do it, then if beneficial, they will do it again. Something as 

simple as $1 off the customer’s drink of choice. We can also provide 

an appetizer special (if food is served at the bar) or have snacks 

around the activity area, drawing people in.  

instagram survey: interests
 Through Instagram’s story option where you can create a 

true/false survey, along with having a “questions” box, I asked 

my followers to type in activities they enjoy doing on their own; 

their hobbies and interests. The feedback helped me curate the 

calendar design.

 Since some of the people were my personal friends, a 

few of them got a little silly regarding their suggestions, so 

those particular ones are removed from the survey data, and I 

disregarded repetitive ones regarding sleep (as I wouldn’t want 

people sleeping in the bar!!). 

 The next two-page spread showcases the results from the 

Instagram stories and the patterns are easily identifiable.



88 89

Hobbies and activities: 
 Through Instagram’s questions box, with 29 responses, over 

half of the messages were about TV and books. 

//

 Having two major popular activities so glaringly obvious, I 

used them for the days/nights that turned out to be less popular -- 

Sunday for television and monthly book club on Wednesday. The 

other suggestions sparked several other weekly activity options.

Most of the options 
people shared were 

common and feasible 
to incorporate.

lots of
mutual 

interests.

n= 29 responses,  

     17 participants
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research: feedback
When I shared the various ideas to other people, I wrote down 

their feedback to the concepts. These usually ensued while I 

sat at my favorite bars with a craft beer, writing and working on 

this thesis book. 



92 93

The final calendar:
 The results on active/passive needs are very obvious from the 

data visualization spread shown on pages 82-83.  Using these results, 

I divvied up the week into “two” sections - the beginning of the 
week is more active, participatory opportunities. Towards the more 
popular bar-going days, the events are more passive. This decision 

helps make sure my demographic is receiving the services they 

need and deserve, while including able-bodied folks. With this, I’m 

ultimately achieving my goal: an all-inclusive space for anyone and 

everyone.

 //

 The coasters (further explained in the next chapter) are 

integral for the weekly activities and events. It connects participants 

and assists coordination of the interactions. Along with this, some 

activities require one of Back Home Bar’s employees to assist in the 

process. This is actually a huge benefit for my target demographic, 

since they won’t be alone -- there is a support system of educated 

employees to discreetly help them. 

Streaming Sunday  

[Television Show “Book Club”] 
Time: mid-afternoon till close

 On Streaming Sunday, throughout the day, there are several 

popular television shows (different ones based on current show 

airings, new series, and what’s trending at that time) that will be the 

topic of “discussion.” Similar to book clubs, participants will watch 
the show before the event (however, the show(s) will be displayed 

on TV’s or projectors in the space -- no sound, only subtitles -- in case 

you didn’t see it or need a refresher), ready to discuss, debate, and 
connect over what happened in that episode. 

 TV shows have “cult” followings, which people bond over. For 

those with high-functioning autism, they tend to fixate on something 

they find interesting and eager to talk and discuss it. With shows, 

they will be more inclined to attend. Make no mistake -- able-

bodied folks love this concept, as there are Game of Thrones, Grey’s 

Anatomy, and Dr. Who fanatics worldwide.

Monopoly-Free Monday  

[Game Night] 
Time: mid-afternoon till close

 We all know Monopoly is a highly-aggressive board game 

(that’s why it remains behind locked doors!) --- but there are 

thousands of fantastic board, card, and video games out there. On 
Monopoly-Free Monday, the bookshelves are filled to the brim 
with every game imaginable. Traditional games like Clue, Sorry!, 

and Scrabble will be stacked up and available. There are card games 

like Cards Against Humanity, Exploding Kittens (featured in the thesis 

video on page 120), and Uno. For video games, one section of the 

room will have a TV or projector running, and a retro video game 

console (with pre-installed games) for participants to have a beer 
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and compete against each other.

//

 Monopoly-Free Monday is one of the simplest days of the week 

to explain and participate in (Trivia Tuesday is also the easiest to 

follow). It also is the number one activity that can bring strangers 

together -- and further grow new, unexpected friendships.

Trivia Tuesday 

[Trivia Night] 
Time: 7-9 PM

 Trivia is pretty popular in bars across the nation, and some trivia 

aficionados tend to “trivia hop” -- they find all the trivia nights in the 

area and try to attend them all. Of course, Back Home Bar has its 

own trivia night! 

 In order to never make the joke that started my thesis come 

true (check out the story on page 3), Trivia Tuesday has multiple 
ways for the question to be presented and people to participate. 

There are already app platforms for people to use, and The Bar Trivia 

App (www.thebartriviaapp.com) is most likely the one Back Home 

Bar will use, due to its popularity and high ratings. To also further 

accessibility, all televisions in the trivia space will have large type text 

with each question, and someone reciting the questions out loud (the 

more traditional form of trivia). 

//

 Trivia is notorious for being an event groups of friends gather 

for. It doesn’t always mean individuals can’t meet others or have 

team players. So, in order to still cultivate new relationships, the 

coasters are key to partnering people up. Let me explain:

 Before the event begins/as people enter the space intending 

to participate, the employee that’s “hosting” the trivia game (the 

one reading the questions and guiding folks through the event) 

will greet attendees at the front door, cheerfully asking if people 

are participating, and if they need someone to be partnered with. 

If someone needs a group of people to play with or a group wants 

more players on their team, those individuals will put the coaster 

lights on. The “host” can then scan the room, see if any lights are on, 

and then direct people together. This instantly removes the stress 

on the attendees to awkwardly approach other people, and rather 

focuses on the main purpose -- building new friendships.

Weekly Pop-Up Wednesday 

[Various Rotating Activities] 
Time: 5-9 PM (or specified otherwise)

 This is the one day of the week that is NOT the same every 
week. Some may say it’s risky for my target demographic seeking 

regularity, but, due to wanting to cover a lot of people’s other 

interests, a mid-week “change up” bodes well for capturing people 
who may not otherwise participate in the six (6) other activities 
throughout the week. Plus, it’s an opportunity to challenge my 

demographic to step outside their comfort zones, try new things, and 
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potentially find something they like that they didn’t expect to before.

 Rest assured, Back Home Bar will use all social media platforms 

and our accessible-website (or potentially designing an app) to, in 

advance, announce the activities on Weekly  

Pop-Up Wednesday. The schedule for Weekly Pop-Up Wednesday will 

be outlined for the entire month, and activities will be 

re-announced a week in advance, along with the day before. 

 Some activities people mentioned through my Instagram 

survey (on pages 88-89) that didn’t repeat as often as the other 

suggestions are on the list for Wednesday. The benefit of a weekly 

change-up day allows bar-goers to be included in decisions. 

 Some of the activities include:

Mixology and Drink Education 
Length: (30 - 45 minute sessions)

 This activity was suggested through a quick chat that can be 

found in the journal section. Participants who are curious about 
how their favorite drinks are made, interested in understanding 
wines and beers, or want to sample different beverages can 
gather for an interactive education from a bartender. This will 

be hosted in the social activity space with a pop-up bartop and 

bartender on duty for the event. Limited amount of participants 

are allowed, unfortunately, due to space limitations, but if there’s a 

popular want, there can be multiple time slots added for customers 

to sign up for on this day. 

Old School Book Club   
Duration: (open to close based on interest)

 People did mention how they also enjoyed reading in the 

comforts of their homes, and several identified that they tend to read 

popular novels. If this event becomes a monthly staple (occurring 
12 times a year), people can have a full month to read the chosen 
monthly novel. This will give people ample time to “prep,” along with 

reducing pressure for completing the book in time. Book suggestions 

can be given via social media (and direct messages (DM’s)) and on 

Back Home Bar’s website. There can be different books chosen for 

this activity based on popular demand.

Professional Growth and Connection Cocktail Hour 
Time: (6-7 PM)

 Several people, especially the young demographic group, 
are trying to build their careers, connect with other professionals, 
and meet different people that may not be in their career path. 
In order to help accelerate the success for our young professional 

demographic, Connection Cocktail Hour would be one of the most 

organized events, well-prepared for. The coaster would indicate 

if someone is looking to chat, and the space would be organized 

by “field” or interest of the various people. (Details will be further 

developed down the line.)

 As people enter, employees will have old-fashioned name 

tags available, and collect (if participants are comfortable) some 

professional data such as emails, LinkedIn profile URL’s, etc.. Having 

a list of people and their contacts makes it so participants do not 

have to ask (or if they forget the name/contact/don’t have a business 
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card/etc...) the other person for their information. Instead, people are 

focused on connecting and building relationships. The organization 

of this event can (and most likely will) change over time -- based on 

participants’ feedback regarding the exchange of information and 

layout of space.

Have an Event? Suggest One! 

 Most importantly, since Back Home Bar is for the people, their 

home away from home, Weekly Pop-Up Wednesday is coordinated 

based on customer interest. As mentioned numerous times, Back 

Home Bar uses the website and social media, along with requests 

in-person at the bar to curate the activities provided on this day. As 

the owner of Back Home Bar, all concepts are not “up to me” at the 

end of the day. Every single component is ultimately up to the 
customers: the Back Home Bar family.

Thrifty Thursday 
[Small Pop-Up Marketplace/Local Businesses selling products] 
Time: open to close

 Since I am a small business owner (Bowtie Boulevard: 

www.bowtieblvd.com), my sales are mostly online. This is the 

same for several other small businesses, hobby shops, or thrift 

stores. To achieve a more inclusive bar, supporting the local 
community brings people together. Back Home Bar’s overall intent 

is community, family, and inclusion. Supporting folks trying to grow 

beyond their current business status is a wonderful opportunity here. 

 As Thursday’s were an in-between day from my survey, I 

wanted an activity/event that wasn’t solely passive, nor active. 

Doing Thrifty Thursday allows people to still embrace the coasters, 

connecting, and growing. 

 How? 

 Think of farmers markets. 

 As you walk through one, you don’t often socialize with the 

other shoppers. However, people tend to converse with the sellers or 

the farmers. This can be recreated here. Think of it this way -- folks 
may not necessarily directly interact with the other bargoers, but 
they will interact with the pop-up shops brought into the event 
space... and that is socialization!

 I got this event concept from my job at an entrepreneurship 

incubator, the Blackstone LaunchPad at Syracuse University. My 5 

coworkers all expressed heightened interest, and the other product-

based businesses seemed interested in selling their wares in a non-

traditional format. This is definitely not typically seen at a bar! But 

that leverages Back Home Bar from competitors.

Funny and Feature Friday 

[Comedy and Open Mic Night] 
Time: open to close

 A more passive activity, yet participatory for those who want 

to play music, make some jokes, or showcase a talent, Funny and 
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Feature Friday might not entirely involve many conversations, but it 

still does bring people together. The coaster system becomes a signal 

if someone is willing to chat with others -- but if the coaster light is 

not on, the person or people may be preoccupied or busy within their 

own circle.  If the light is on, people are making themselves available 

to be approached, a signal indicating someone’s willingness to step 

outside their comfort zone. Just like every other day, customers are 

always encouraged to utilize the coaster’s light signal, but it is never 

mandatory. 

//

 Silent Discos have been a trend for the past few years, and 

even if they are a fad, this concept is more than ideal for Back Home 

Bar. The brand itself states on their website how “a silent disco 
atmosphere is more conducive to holding a conversation with your 
friends than at a venue with a traditional sound system” (“What 

Is Silent,” n.d.). Whether or not Back Home Bar uses this particular 

system, I will incorporate the same concept, if it’s Bluetooth (for 

those with hearing aids, for example) or another option. 

 It truly embraces the two worlds in the best, most effective 

way: if you’re simply interested in hanging out with people and 

chatting (our board game bookshelf is always available, along with 

any non-music related table activity!), you can flip on the coaster 

lights and are then available to meet new folks. However, if your 

goal isn’t to socialize in Back Home Bar’s method and would rather  

focus on the performances, plug in or toss on some headphones and 

go right ahead and get up and close with the poets, comedians, or 

musicians!

Singin’ + Swingin’ Saturday 

[Live Music and Dancing] 
Time: open to close

 Just like Funny and Feature Friday, Singin’ and Swingin’ 

Saturday is very “Silent Disco” oriented. The main focus is on 
dancing -- get your groove on! -- and letting loose. Even the most 
outgoing person may not be super comfortable or confident to 
dance in public, but at Back Home Bar, the weirdest, awkwardest 
dancers are the best kind! 

 Out of all days of the week, Singin’ and Swingin’ Saturday is 

the closest to a traditional, regular bar night. Most bars do live music 

and entertainment on Saturday nights (Friday nights too), so we are 

another business doing that. However, any bargoer walking through 

the doors knows how we’re making it comfortably accessible for 

anyone. 

//

 Part posters, part wall decorations in Back Home Bar, each 

weekly activity will have it’s own “visual” imagery. Similar to movie 

posters, each day has an identity that helps it stand alone.

 


